Kade Kimber

CLIENT EXPERIENCE STRATEGIST

KEYNOTE SPEAKER

Making brands feel less
interchangeable.

referrals are nolongerleft to chance.

I help founder-led, partner-led, and professional service businesses build client experiences
communication, and gifting work together, so the moments that shape trust, loyalty, and

that stay distinct in crowded, relationship-driven markets. Strategy, touchpoints,

WAYS TO WORK TOGETHER

Client Experience

Gifting Strategy
Find the touchpoints that matter
most, make themintentional, and

turntheminto retention, referrals
andlong-termvalue.

Keynotes
Aclearer strategy behind what you
send, whenyousendit,and what

Talks that show audiences where
each giftismeant to accomplish.

trust and loyalty are actually built,
BUILT ACROSS A CAREER IN ENTERPRISE MARKETING AND CLIENT RELATIONSHIPS
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and why itisrarely where they think
tolook.
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Most businesses are trying to stay top of mind when they should be trying to



Ways to work together [ 61 1 / ENGAGEMENTS

Every engagement starts with where your business is today and what your client relationships need next. Pick
the level of support the moment calls for.

ENGAGEMENT FORMAT BEST FOR INVESTMENT

Project—Based 4to 8 week engagement Aspecific gap, opportunity, or From $3,500

Consulting decisionthat needs a sharper strategy

Ongoing Consu]ting Monthly partnership, three-  Keeping the client experience aligned From $5,000/mo
month minimum asyou hire, grow, and change

11 Advisory Session 45 or 90 minutes Directinput on one question, before $750 / $1,350

starting anything larger

Keynote Speaking 4510 60 minutes, tailored Conferences, teams, and events built By inquiry
onrelationship-driven growth

Gifting Strategy Discovery through follow- Adocumented gifting strategy built From $3,500
Development up foryou
Giﬁing Strategy Half or full day, inpersonor  Building the strategy live with your From $5,000
Workshop virtual team
CLIENT EXPERIENCE CONSULTING GIFTING STRATEGY
The whole experience, working Gifting with a clear reason.
tOgether- Most companies do not need to send more gifts.
Loyalty gets built across marketing They need a clearerreason for what they send, who
communications, client service, and leadership. | receivesit,and whatit supports. | build that strategy
make those parts work together, so clients stay foryou, orguide yourteamto build it together.
longer, refer more often, and have fewerreasons to
AUDIENCE PRIORITIES TIMING & BUDGET
leave.
MESSAGING FOLLOW-THROUGH
JOURNEY MAPPING REFERRAL & RETENTION
SIGNATURE MOMENTS EXPERIENCE AUDIT

THE FRAMEWORK BEHIND THE GIFTING WORK

Gift Intelligence™ makes business gifting strategic by clarifying why the giftis being sent, who is most likely
to help achieve the desired outcome, when the gift will matter most, and how success will be measured.

Start with a conversation.

. . , . kade@kadekimber.com
Tellme where your client experience is not creating the loyalty, trust, or

referralsit should. We'll talk through what is gettingin the way and
where to start. kadekimber.com

linkedin.com/in/kadekimber
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